CUADERNOS.INFO N° 38 ISSN 0719-3661

Version electrdonica: ISSN 0719-367x
http://www.cuadernos.info
doi: 10.7764/cdi.38.673

Received: 11-06-2014 / Accepted: 12-01-2015

In-depth analysis of exclusives stories in the
Spanish political journalism: monitoring and
factors of competition

Radiografia de las exclusivas en el periodismo politico
espanol: seguimiento y factores de competencia
Radiografia do ‘furo’ no jornalismo politico espanhol: monitoracéao

e fatores de concorréncia

MARCOS LAMELAS, Universitat Pompeu Fabra, Barcelona, Espafia (marcoslamelas@gmail.com)
CARLES PONT-SORRIBES, Universitat Pompeu Fabra, Barcelona, Espafia (carles.pont@upf.edu)
SALVADOR ALSIUS, Universitat Pompeu Fabra, Barcelona, Espafia (salvador.alsius@upf.edu)

ABSTRACT

Scoopsin Spanish political journalism are
rare, despite the significant weight given
to thiskind of content in the whole of the
press and to the symbolic importance
of its topics. This paper analyzes the
scoops published by the five major
Spanish newspapers in their politics
sections on 2012. The study includes
both the amount as the similarities and
differences between what was published
in the paper and digital versions of each
media. The methodology used is based
onaquantitative work, under the variant
of discourse analysis.
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RESUMEN

Laexclusivaenel periodismo politico espanol
es una rareza, pese al importante peso que
se le otorga a este contenido en el conjunto
de la prensa y a la relevancia simbolica de
los temas que le son propios. Este trabajo
analiza los scoops que publicaron los cinco
principales diarios espanoles en sus secciones
de Politica durante el ano 2012. El estudio
contempla tanto la cantidad como las
semejanzas y diferencias entre lo publicado
en papely enlas versiones digitales de cada
medio. La metodologia utilizada se basa en
un trabajo cuantitativo, bajo la variante de
andlisis del discurso.

Palabras clave: Periodismo, exclusiva,
fuentes, periodismo de investigacion, diari-
os, Internet.

RESUMO

A exclusividade no jornalismo politico
espanhol ¢ uma raridade, apesar do
peso significativo que é dado a este tipo
de conteudo em toda a imprensa e da
importancia simbolica das questoes que
lhe sao inerentes. Este artigo analisa
os furos que publicaram os cinco
principais jornais espanhois nas suas
secoes de Politica em 2012. O estudo
contempla tanto a quantidade quanto
as semelhancas ou diferencas entre o
trabalho publicado em papel e as suas
versoes digitais. A metodologia utilizada
baseia-se num trabalho quantitativo a
partir de analise de discurso.

Palavras-chave: Jornalismo, furo, fontes,
jornalismo investigativo, jornais, Internet.
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INTRODUCTION

Journalism and scoop are two words that often
should appear together. More even in the case of
newspapers, because it is assumed that print media
is still the one managing the so-called agenda setting
(Cohen, 1983; Luhmann, 1995; McCombs & Shaw,
1972). However, it seems not be so, neither in the
practice of the profession in Spanish newspapers —
where the majority of the information or even of their
front pages does not correspond to exclusive themes
developed by the editorial department— nor in the
academic environments of the country, where the scoop
has scarcely been studied as a main field.

The importance of analyzing the scoop is higher in
an environment where many voices are calling for anew
newspaper model. In the values of classic journalism,
the scoop has become an important qualitatively
element to consider. However, the works on the quality
of the press in Spain, more focused on ethical problems,
have left it aside as a strict analysis object.

The Cambridge Dictionary defines a scoop as “a
story or piece of news discovered and published by one
newspaper before all the others”. And for its equivalent
in Spanish, the dictionary of the Royal Spanish Academy
states in its entry number 4 that the exclusive is a
“news obtained and published by only one media,
that reserves the rights to its diffusion”. To this general
approach we must add that this front-page stories must
not only be new, but, in addition, the competition must
have lost them (Lewis & Cushion, 2009).

In the conception of traditional journalism we can
perceive a certain “scoop mentality”, a valuation of
“being the first in giving an information” (Gahran,
2011), notoriety that not only implies prestige within a
closed community of reporters, but also drives sources
to talk to journalists reputed by their scoops which, in
theory, leads readers to read their stories.

Inahistorical imaginary shared by the professional
collective of the Western reporting, exclusive
information adds value, that both justifies a greater
remuneration of the star journalists of each media
and implies an influence on the rest of the media
environment or a —theoretical rather than real—impact
on sales. A scoop is one of the most valued contents
by a certain way of understanding free press. Its
appreciation is transversal, because it equally affects
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all themes and sections; it is multimedia, because it
is desired in any media; and global, since it happens
in any developed country. A scoop is appreciated
not only by the audience, that in the current 2.0
environment will validate or censor it with a Tweet
thirty seconds later, but above all by the broadcaster,
from journalists to directors, going trough all the
chain of command to get to editors or multimedia
entrepreneurs.

The scoop will be the thermometer that will mark
the difference between the success or failure of the
most discerning journalism, with the aggravating
circumstance that not all can win: the scoop of others
is one’s fiasco and vice versa.

Thus, it will be its legendary feature that will give
value to the scoop. However, some analysts of this
dimension have denounced its little practical sense
(Fernandez, 2010), literally defining the scoop as a
social obsession and as a “carrot for all rabbits”, meaning
that beyond its symbolic status, it can bring little
concrete value to the media. Something more than
evident in Spain, where the media is drowned by the
crisis of advertising and of the business model.

This paper attempts to clarify who gives the
exclusives, which format —paper or digital— prevails,
how sources are used, what resources are dedicated, to
what extent the most basic ethical aspects are respected
and if the media manages to make them profitable. To
do so, we have assembled a significant sample during
a concrete period, the year 2012, considered crucial
by the number and meaning of the cases produced in
the analyzed Spanish newspapers.

THEORETICAL FRAMEWORK

This study takes as frame of reference the theory of
agenda setting, because if the publication of a scoop has
any meaning, is to set the agenda. When an exclusive
fails to draw the attention of the audience, then it has
failed in its primary objective. In regards to the agenda
setting, Lang and Lang (1966) indicate:

The mass media force attention to certain issues. They build
up public images of political figures. They are constantly
presenting objects suggesting what individuals in the mass

should think about, know about, have feelings about. (p. 177)
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As a first approach to the effects on the media
we would have to consider the ideas about liquid
journalism (Deuze, 2006) or how the evolution of
the consumer society leads to a faster reporting, that
expires sooner and depends much more than before
on a news consumer which, in turn, also produces
information, recommends them, endorse them or
distribute them. Other classic references (Tuchman,
1978) also supported their theories on the news and
the construction of reality on the agenda setting.

The mechanism of scoops makes that the media
imitate one another (Lim, 2013), although the press
develops certain strategies to avoid that the exclusive
theme of a competitor marks the agenda, for example,
ignoring the issue or appropriating it through an
update. In general, this factor of competition can also
be read in sociological terms (Bourdieu, 1996), not
only as part of the media strategy. In this perspective,
the starting point of the analysis is that journalists
tend to write the same and about the same based
on how they watch each other and on a hyper-
consumption of information, a productive process
whose results are barely distinguished by trivial
details only evident to savants. The front-page news
would seek to break thishomogenizing trend, but—as
shown by recent works (Mato, 2014)— the exclusive
information is being increasingly affected by the
change of model produced by the Internet. The speed
has shortened both the life of the scoops, which are
in danger of extinction as an element of prestige,
although Mato acknowledges that its substitute is
still not is clear.

The reduction of times in the information flow is
changing the paradigm of communication, as shown
by some studies, including Parmelee (2013). The new
environment, he says, assumes that each time more the
agendais built by others media, for example by Tweets
of candidates in the scope of political information, in
what he defines as “mini-scoops”.

The essence of the agenda setting (McCombs, 2004)
has determined that newspapers are still much more
relevant than televisions or other media to determine the
themes of public debate. Thus, the press still sets 50%
of the issues that will then be treated by the rest of the
media. Despite the explosion of the Internet and social
networks, paradoxically, the dying daily newspapers
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continue to be more influential in setting the agenda.
However, the pressure of the Internet makes that
traditional media have increasingly more difficulties
to set an agenda (Boczkowski & Mitchelstein, 2013).
During electoral periods or of political crisis it would
be easier to exercise this power, while in calm times it
would be more difficult, since audience’s preferences
—as crimes, sSports or curiosities—impose.

The reputation of the media often depends on
procuring exclusive information (Gentzkow & Shapiro,
2008), which they will look for at any price. Some
authors (Diezhandino, 2012) consider that the scoop
is a rara avis limited to newspapers and that it is very
expensive in these days. Despite this, the scoop is the
main battlefield in the competition between media and
an indicator of professionalism (Lehman-Wilzig &
Seletzky, 2010). The scoop represents a differentiator
between media, and itis often a factor that respondstoa
competition not only professional, but also commercial,
as noted in some works:

However, without an investment in producing exclusive
content, the main force for differentiation between news
outlets will disappear. This would lead to increasing
homogenisation of news delivery, and to a collapse of the major
means by which journalists and news organisations derive
the cultural capital that sets them apart from rivals within
the journalism field. If the job of a journalist is simply to re-
write material which has been generated by public relations
professionals, it is hard to see how high- calibre entrants to
journalism will find the means to “differentiate themselves”
within the field (Bourdieu, 2005, pp. 39-40). They are likely
to look elsewhere for rewarding work and news journalism

will be even further impoverished. (Phillips, 2010, p. 377)

The scoop also becomes a currency between
journalists and sources when negotiating the
contents to be delivered to the media, as states,
for example, Santander (2010). This gives to the
exclusive information a dimension that goes beyond
the media showcase: it locates it in the kitchen of
the newsrooms, where the complicities and pacts
between journalist and their informants are cooked.
Or said in another way: journalists put the scoop in
the showcase, but the key of the door is still in the
hands of the sources.
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The very nature of the scoop makes it elusive to the
academic work. To begin with, because of the problems
of the general audience to appreciate an exclusive story
and distinguish it from other products, like the first
news —information given first by amedia, but to which
the rest of competitors subsequently have access— or
leaks. Indeed, one of the problems that some researchers
(Caminos & Camacho, 2011) highlight is the inability to
distinguish, from a scientific point of view, investigative
journalism from a leak; or, what is the same, that all
leaks pose as investigative journalism. Thus, in quality
studies, issues such as the little clarity in specifying
the source penalize many scoops (Ramirez, Gorosarri,
Aiestaran, Zabalondo & Agirre, 2014).

Among the major problems of scoops are those
related to sources and their interests. One of the best
summaries of the ethical dilemma and, at the same time,
the need of sources that journalists have, is proposed
by this text:

Regarding the negotiation of control between source
organizations and news organizations, it is not straightforward
matter to answer the question ‘Who controls?” Much of the
recent research literature has argued that the news media
are very dependent on source organizations. Journalists are
portrayed as little more than ‘conduit pipes’ and ‘secondary
definers’ in relation to their sources (e.g. Chibnall, 1977,
Hall et al., 1978; Fishman, 1980). However, as our research
documents, from the perspective of sources the news mediaare
very powerful, in possession of key resources that frequently
give them the upper hand. For example, sources who realize
they can only respond within an established news frame, or
who are ensnared in a news context such as question period
in the legislature, or who are limited to a twelve-second clip,
feel thatitis they who function as conduit pipes and secondary
definers for the news media. There is considerable variation in
who controls the process, depending on the context, the type
of sourcesinvolved, the type of news organizations involved,
and what is at issue. It is a matter of who wants to control
whom via news accounts, and how all the sources and news
organizations involved see themselves fitting into the picture.
(Ericson, Baranek & Chan, 1989, p. 378)

Others authors have deepened in the mythical
dimension of the scoop (Gutsche, 2010), an aura that
starts in the journalism faculties of universities. The
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symbolic weight of the exclusive subjects permeates the
journalism in the United States (Kovach & Rosenstiel,
2007). The same occurs in other latitudes, as shown by
the study on the values of Nordic journalists (Sylvie,
Lewis & Xu, 2010), for which getting a scoop is one of
the five more valuable things from a professional point
of view. Achieving an exclusive story or the fear of losing
itisbetween the factors of stress of journalists (Reinardy,
2011), and often exclusivity is a value confronted to
others, as rigor, that forces to ponder between both.
Thus, more thoroughness implies less informational
bombings and a lower risk for the journalist and its
media, while more scoops can imply, in case they go
wrong, a greater credibility threat (Xifra, 2009).

In this context we would have to wonder if the scoop
has lost as much value as the whole of information
(Casero-Ripolles, 2014); if it has become a luxury
product or just a sign of identity of the printed versions
of a press that goes increasingly towards the online
world (Borrat, 2000); if its high economic or productive
cost can be justified, and which media are betting
for this type of themes as another defining feature to
consider in terms of journalistic quality.

METHODOLOGY
The methodology has been designed to answer the

following research questions:

e PI1l. How many political scoops had the main
Spanish newspapers in 2012, and how have they
taken advantage from them?

e PI2. Which newspapers got more front-page news
in this section and how did they benefit from them?

e PI3. In what type of sources are supported these
exclusive themes?

The text sample to analyze the matter of the scoop
was extracted of the Politics/Spain section of 2012 of
the five major newspapers (ordered by sales) according
to the Office of Justification of Broadcasting (OJD, by
its Spanish acronym).

Two thousand and twelve was the year in which
the economic crisis began to hit hard on Spanish
people: evictions, general strikes and cuts marked
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the day to day. In this context, journalism began to
reveal or to follow scandals affecting everyone, from
the monarchy, with the Urdangarin case, son-in-law
of King Juan Carlos I; up to the judiciary, with the
resignation of the President of the Supreme Court due
to non-justified sumptuary expenses. During 2012
the first cases of political irregularities in three main
political parties —Partido Popular (PP), Partido Socialista
Obrero Espanol (PSOE) and Convergencia Democratica
de Cataluna (CDC)— began to appear. Subsequently,
those cases have configured a social environment that
internalizes corruption as one of the main problems
of Spanish people. After unemployment, corruption
is perceived as the greater concern of citizenship,
according to the barometer of the Center of Sociological
Research (CIS) of November 2015. And in 2012 cases
that had already been exposed, such as the billionaire
fraud of ERE (records of regulation of employment)
of Andalusia —part of the corpus— also exploded in
all its dimension, and the “Pujol case” began to give
its first signals.

We opted for following-up on the Politics/Spain
section by the preponderance of politics in Spanish
newspapers, as an essential issue to their editorial
identity. Itis the result of works that show that national
politics is the dominant theme in the main Spanish
newspapers (Leon Gross & Blanco Castilla, 2009),
a subject that ranges from 27% of the editorials of El
Pais and 33% of La Vanguardia (in the low range) up
to 70% in the editorials of El Mundo in the period
2006-2008. The relevance of political information
also reflects in their front pages, where the political
emerges as the more treated issue between 1980 and
2010, with 25% of front-pages news (Lopez Rabadan
& Casero, 2012.) But if we added themes as justice,
corruption, security or terrorism, treated in the same
section, the share of Politics/Spain on the front pages
would sum up to 42%, as reflects this study on El
Pais and ABC.

In our work, we had three complementary and
not mutually exclusive criteria to select and classify
the sample:

e The quote. We quantified the quotes of one
newspaper to another within the universe of
study (the section of Politics/Spain) during 2012.
The reason is that newspapers still keep alive the
habit of quoting, which implies recognition: the
competitor has given a scoop. This is very useful
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inanenvironment so vindictive against each other
as the Spanish press, as pointed by some authors
(Dader, 2007). If one newspaper quotes another,
we will consider the text quoted as a scoop. This
would prevent forgetting information quoted by a
media, but that does not appear referenced to the
one that published it as scoop, omission related with
a protection of the editorial identity or the will to
ignore the other’s victory.

¢ The omission of the quote. This happens when one
of the five newspapers publishes a story, but in the
next days another picks it without bring anything
new and with an implicit will of avoiding to quote its
rival. The application of this criterion was necessary
because, in many occasions —as some of the works
already mentioned state (Lim, 2013)—, a story is
updated or ignored to undermine the position of
the competitor.

e Theignored news. This option forwards to relevant
news, offered by a newspaper as a scoop and that,
by any reasons, were ignored by the rest of the
newspapers, without finding its place in the agenda
setting. At this point, the judgment of the researcher
is decisive.

This three-step selection criterion generates a wide
and representative sample. This sample excluded
interviews, because despite being scoops, they do
not incorporate a thorough job with sources. In the
interview, the exclusive depends primarily on the
will of the interviewee. Thus, there are interviews
with great impact and others quite bland. In
essence, they represent a more sophisticated phase
of declarative journalism, especially in politics, the
analyzed section.

The fact that selection rules have been so
systematic is supported by classics of the methodology
in social sciences (Wimmer & Dominick, 2006), so
that each of the elements of the universe of study
had the same chance to be included in the sample
and, after, identical criteria of evaluation have been
applied to it. The unit corresponded to each of the
37 news selected as scoops published by the sections
of Politics/Spain of the newspapers El Pais, El Mundo,
ABC, La Vanguardia and El Periodico during 2012.
Each of them has been the main source of this work.
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There are 37 headlines and only 34 scoops, since
three of them —the Declaration of the driver of ERE in
Andalusia, the one of Javier de la Rosa to the Economic
Crime and Fiscal Unit and the Bustos case—are scoops
published the same day by El Mundo and ABC in the
first two cases, and by ABC and El Periodico, in the
third. As it is the same news, the scoop has been
considered only once.

Following the criteria raised by specialists in the
quantitative method (Bardin, 1980) this work is
carried out under the variant of discourse analysis, by
connecting the syntax of the text with the production
process. This means encoding, trough an analysis table,
anchor points, such as quoting of sources, the amount
of sources used or if the versions of both sides in the
same conflict are reflected. In this table we value not
only text aspects, but also the importance given to
information —front-page, photo, editorial presence—
and its coincidence or not with the web version of the
information.

Is evident that these days web environment must
be considered. So, we will have to compare the text
published in the printed version with the one posted
on the Internet. Are there differences? Is there a literal
copy-paste? Has the online version been used to preview
the scoop?

As the classics in methodology (Grawitz & Pinto,
1972) recommend, all categories present in the analysis
tables —headlines, front-page lead, etc.— are in within
the analyzed text, including their consistency with the
digital version or the reference (or absence thereof)
made by other newspapers that are part of the corpus.

The news that conform the sample are listed in
Annex 1. From this selection, made during 2012,
emerge the 34 scoops and 8 errors, although these
are not collected in the list. The contents of this list
configure the object of study.

The texts, both on paper and electronic, constitute
our primary source of work. The secondary sources are
the evolution of OJD during 2012, the studied period,
or the staff that occupied the Political sections of the
analyzed newspaper that year. The combination of these
sources allows not only analyzing of what the studied
scoops are made, but also their profitability and the
resources allocated to generate them. The model of
analysis table applied is presented in table 1.
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RESULTS

Once the monitoring of the five major newspapers
(by their sales) in Spain were made and the scoops from
the sections Politics/Spain in 2012 were analyzed, the
number total of exclusive information that year is 34.
In other words, the average is very low: 6.8 scoops by
political section.

From these data, the most obvious result is that the
Politics/Spain sections of the five Spanish newspapers
sold 42 news as a scoop, of which seven, i.e., 16%, not
only were not scoops, but they also were egregious
failures. Very often, the same authors who sign a
mistake on the front-page also have irrefutable scoops.

Table 2 presents the winners and losers in the race
for scoops in the sections of Politics/Spain of the main
newspapers during 2012, once errors were purged.

After applying the analysis table, we detected that
scoop may be a rara avis in the current information map,
but media are trying to take advantage of it. From the
37 information forming the sample, 33 scoops reached
the front page and one of them did not by an error of
assessment, the one of Ana Botella and the Hospital de
la Princesa. Seventeen of these texts had four columns
or more at the front page.

Advantage of exclusive information was also taken
inside newspapers, since all news had four columns or
more. It is in the editorial linkage, whose importance
was already highlighted by previous studies (Leon
Gross & Blanco Castilla, 2009) where there is lesser
commitment with this type of news. Thus, only twelve
of the studied texts were accompanied by an editorial
on the topic. At this point, there is a distorting effect:
the uses and customs of each newspaper. Thus, for
example, El Mundo often supports its star information
with editorials the same day of their publication, while,
for example, La Vanguardia does so in subsequent days.

From the point of view of the quality of journalism
in the use of sources, the result is quite satisfactory.
There are only three news written without sources:
“Nuevo agujero en el gobierno balear” [New void in
the Balearic Government”] (El Mundo), “Sindicatura
de Cuentas entierra un informe del Palau” [‘Accounts
syndicate buries a report of Palau]” (ABC) and “Artur
Mas rechazo la oferta del PSC para gobernar” [“Artur Mas
rejected the offer of PSC to rule”] (El Mundo). Ina unique
occasion, the scoop lies in a single anonymous source:
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Table 1. Model of content analysis
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Headline
Media
Date
Author
YES NO COLUMNS PHOTO
Front-page
Number/s COLUMNS PHOTO
Pages
YES NO
Editorial
YES NO
Follow-up

PARTIAL
SIN FUENTES DECLARED ANONYMOUS \DENTIFICATION
Sources
THREE OR
ONE TWO MORE DOCUMENTARY
Number
2 INITIAL 3 FINAL
LEAD PARAGRAPHS MAIN TEXT PARAGRAPHS
Position
YES NO

Voice to all those involved

WEB MOBILE APP 5252 NoT
Use
YES NO
Online preview
YES NO
Differentiated text
YES NO
Online follow-up
TOTAL Q-LLZITN ON FAVOR CONTRARY VALUE

Comments

El Pais

El Mundo

ABC

La Vanguardia

El Periddico

Quote

Omission of the quote

YES

NO

Ignored

Source: Own elaboration.
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“Puig deja Interiory va a Empresa” [“Puigleaves Interior
and goes to Enterprises”] (La Vanguardia).

There is an excess of information based in a unique
source, a dozen, but in several of these cases, a total of
eleven, it was a documentary source, a report, a court
order, a judicial statement... which guarantees the
solidity of the story.

Table 2: Political scoops in 2012

Media Scoops
El Pais 11
El Mundo 10
ABC 10
La Vanguardia 3
El Periddico 3

Source: Own elaboration.

In-depth analysis of exclusives in the Spanish palitical journalism

The rest of the information, up to 21, were supported
by more than one source, and alsoin 21 of these scoops,
although not necessarily in the same, documentary
sources were used, providing greater solvency to what
was published.

Regarding plurality, those results are not so good.
Often, the information are published without giving
voice to those affected. Only on eight occasions (merely
21% of the total) the injured party offers its version of
the facts on front-page scoops on matters requiring
to be extremely careful. An explanation could be the
intention of journalists of avoiding the overacting of
official political sources produced in any crisis (Pont i
Sorribes, 2009) or eluding their pressures. This would
not be an excuse, however, and all indications are that
this type of practice sharpens the partial and partisan
nature of the Spanish press.

Figure 1, below, shows an overview of the level of advantage taken from political scoops.

Front-page scoops

11%
Interior only

89%
Front-page

Scoops linked to an editorial

31%
With
editorial
69%
Without

editorial

Source: Own elaboration.

Front-page columns

8% | 3%
Four Three
11%

None

Columns on inside pages
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Table 3: treatment of sources in political scoops, 2012

Use of sources

In-depth analysis of exclusives in the Spanish palitical journalism

Type of sources

No sources 3 Documentary 22
Anonymous 10 Personal 12
Declared 22 No sources 3
Partial identification 1

Number of sources Plurality
No sources 3 Voice to all those involved 8
One source 13 Voice to only one side 29
Two sources 12
Three or more sources 9

Source: Own elaboration.

Table 3 summarizes the treatment of sources given
in this information.

Regarding the web treatment of this information,
the performance was very uneven and depended on the
web strategy of each media. Fl Pais, for example, has
unrestricted access to its online version. In addition,
scoops expand their temporary space. They are offered
from 00:00 hours. In this type of media, the web is
converted in a way of previewing their own contents,
enlarging the life of an exclusive story. On the Internet,
the scoop assumes a new dimension, not only by the
interactivity with users, that will discuss and prescribe
this information to others readers, but by its advance
in the temporary line.

On the opposite side is El Mundo. The bet of
Unedisa’s newspaper was in 2012 to promote the
system of payment Orbyt, therefore, elmundo.es was
then forbidden territory for scoops, which were limited
to the printed version. The situation became absurd to
readers of the online version, since the reactions to the
scoop were online but not the exclusive story, which
caused some confusion among web users. This has
changed and now El Mundo offers in its online version
the same scoops that in the printed version.

In the rest of newspapers we found scattered
performances, difficult to sort. Sometimes the web
published the scoop, sometimes not. For the studied

group, the Internet model was erratic in 2012 and there
isno way to establish a pattern. In abc.es, lavanguardia.
com and elpais.es they chose mostly to copy-paste the
printed version, without variation in the text.

Another of the crucial aspects in this research —
considering the relevance given by the written press
to political contents and that scoops are the more
expensive product— was elucidating the levels of
profitability for the media and of internal productivity
of newsrooms offered by the quantitative data on scoops
of the national sections during 2012. To do so, we
compared the number of scoops with each newspaper
staffand with the sales registered during 2012 according
to OJD. Regarding staff data, for which we used a trade
union source, they do not include neither the ERE of
El Mundo, that closed in June, neither the one of El
Pais, that ended at the end of the year. In both cases
we must highlight that, given the strategic value of the
political sections, they were not the more punished by
the adjustment. Staff does notinclude IT departments,
layout designers, proof-readers or graphic designers.
We only considered journalists located in Madrid and
Barcelona. The results are shown in table 4.

Asit can be seen, the level of productivity in terms
of scoops is very low. El Pais is the media with more
scoops, but most of the times it doubles its competition
staffand, in comparison with El Periodico, it triples it.
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Table 4: staff of the paolitical section invalved with
scoops

Journalists Scoops Media
El Pais 30 11 0,36
El Mundo 18 10 0,55
La Vanguardia 10 3 0,3
ABC 18 10 0,5
El Periddico 8 3 0,37

Source: Company committees and own elaboration.

That implies that its scoop average by journalist is very
low (0.36), compared to the highest, of El Mundo (0.55).

In any case, averages are very relative: in El Mundo,
three journalists made the 10 scoops of the newspaper
then led by Pedro J. Ramirez. In La Vanguardia this ratio
is more spectacular: the three scoops are signed by a
unique professional, Jordi Barbeta, who also exercised
as chief editor.

On the contrary, in El Pais almost a third of their
scoops are the work of staff that in principle does
not belong to the political section, as journalists of
Economy, correspondents in Brussels or staff assigned
to the Madrid. Therefore, in mathematical terms, the
efficiency ratio of the Spain section of El Pais regarding
scoops would be even lower that which is indicated on
table 4. The same occurs with El Periodico, where some
of the scoops are signed by journalists of the judicial
section, but are published on the Politics one.

In the studied universe, the daily average number
of news on a section of Politcs/Spain is a dozen. This
means that these five newspapers have published more
than 21,000 news of this theme during 2012, short
news included. Therefore, the share of scoops over
the total of news is very small, not even 37 of 21,000,
discounting errors. But the margin of error on scoops is
very high, in a type of content that should have special
attention, because of its front-page importance in and
its often linkage with editorial.

Finally, we must wonder if the scoop offers a
commercial performance for newspapers at the level
of their prestige in newsrooms. One might expect that
such amaterial had a reflection in the sales of companies
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that have dedicated so many resources to obtain them.
Let us see table 5.

In view of these figures, there is no relationship
between scoops and commercial performance. During
2012, the sales of newspapers continued to drop at a
similar pace in Barcelona and Madrid and without
ideological distinction, as shown in the last column
of negative numbers on the table, where we gather the
variation of numbers compared to the previous year.
Itmust be emphasized that the fall of sales comes from
previous years. Between 2010 and 2012, the figures
of these five great newspapers descended almost 30%
altogether, according to OJD data.

Inany case, the progress of salesis entirely dissociated
from scoops from the Politics sections, which —as we
have already pointed out— are the most relevant both
for their front-page weight as for their linkage with
the editorials. Le., it does not seem profitable for
newspapers to financially invest in obtaining scoops.
In general terms, despite being the newspapers that has
more exclusive stories, on 2012 El Pais sales (-11%) fell
even more than the average of Catalan media, which —
with only three scoops each—have declined at a similar
butinferior rate: La Vanguardia fell 9.3% and El Periddico
de Catalunya, 10%.

It could be argued that it is an specific effect of the
studied period. But something similar happened in
2013. El Pais published the Barcenas papers and El
Mundo the Barcenas SMS, two of the more significant
scoops of the last years, with a specific weight greater
than those of 2012. But, according to OJD, both
newspapers lost 13% of their sales that year, not very far

Table 5: Sales and scoops

Scoops 0JD sales Anr_]ual
2012 variation (%)
El Pais 11 324.814 -11
El Mundo 10 154.791 -12
La Vanguardia 10 118.772 -6,6
ABC 3 172.263 -9,3
El Periddico 3 107.514 -10

Source: OJD and own elaboration.
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from ABC, which descended 15%. Le., the relationship
cause and effect by which the scoop could pull up sales
hasended. Atleastin the paper, the crisis of the business
model weighs more than the latest scoop.

CONCLUSIONS

The scoop maintains all its symbolic power, but it
has lost much of its practical value, even to the press,
which continues to aim at setting the political Spanish
agenda. It does not seem that the current context of
economic and business model crisisis the best for media
to bet for a product that has become a minority. As
already pointed in a premonitory way (Fuentes, 2006) to
focus only on the economics of investigative journalism
willlead toitsend. It seems little probable that Spanish
newspapers, immersed in a strong advertising and
business model crisis, can lift their sales thanks to
the scoop.

There are very few exclusive front-page contents
published, especially in sections as Politics/Spain,
that remain the less punished by staff adjustments.
Considering the annual news total, the fact that scoops
constitute only 0.15% of a section shows the difficulty
of newspapers to generate exclusive content. It also
evidences the difficulties of the media to try to impose
their agenda on the political landscape and shows
how this type of journalistic product has gone from

RECOGNITION
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being essential, in theory, to marginal in practice. In
this environment of scarcity, El Pais was the Spanish
newspaper that got more political scoops during 2012,
followed closely by ABC and El Mundo.

The level of quality of this type of information is
more than acceptable, although there is still a great
dependency, total or partial, of anonymous sources.
Regarding the sample, we might conclude that, in terms
of solvency and rigor, the scoop in the Spanish press
would pass, while it would suspend in plurality, since
in the majority of cases voice is given to only one party.

Recent work (Salaverria, 2010) already prescribed,
among the measures that should be taken to save
journalism, the return to reporting and research. The
emphasis should also be put again on the scoop as a
differentiator and of quality, beyond its internal prestige
for media workers.

A way of breaking this vicious circle would be the
production of more academic studies on the scoop,
overcoming the limitations of the present one. The
methodology of this research can be applied to more
sections, and also to other media, as the radio, the
television or the Internet. Works on journalistic quality
should include the scoop as a positive element and not
focus only in its negative aspects —ethics, depiction of
minors, minorities, quotation, reproduction of negative
roles, etc—, to give a more complete image of all the factors
that determine the quality of a communication media.

The authors would like to thank to the anonymous reviewers their remarks, which have helped to improve the content of

this article.

REFERENCES

Bardin, L. (1980). Lanalyse de contenu [Content analysis]. Paris: PUF.
Boczkowski, P. J. & Mitchelstein, E. (2013). The news gap: When the information preferences of the media and

the public diverge. Cambridge, MA: MIT Press.

Bourdieu, P. (1996). Sur La Télévision, Suivi De Lemprise Du Journalisme [On Television. Monitoring From
The influence Of Journalism]. Paris: Liber Editions.

Borrat, H. (2000). La Xarxa a la premsa, la premsa a la Xarxa [From Xarxa to the press, from the press
to Xarxal. In M. Corominas & M. de Moragas (Eds.), Informe de la comunicacio a Catalunya 2000 (pp.
275-292). Barcelona: Institut de la Comunicacié (InCom), Universitat Autonoma de Barcelona.

Cabezuela-Lorenzo, F. (2013). Cinco afios de crisis en el mercado de la comunicacion (2008-2013) [Five
years of crisis in the market of communication]. Historia y Comunicacién Social, (18), 703-715. http:/

dx.doi.org/10.5209/rev_HICS.2013.v18.44358

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO 7 ISSN 0719-367X

131



LAMELAS, M., PONT-SORRIBES, C. y ALSIUS, S. In-depth analysis of exclusives in the Spanish palitical journalism

Caminos Marcet, J. M. & Camacho Marquina, I. (2011). La imposibilidad de una metodologia cientifica
para el estudio de los textos del periodismo de investigacion [The impossibility of a scientific
methodology for studying the texts of investigative journalism]. Estudios sobre el Mensaje Periodistico,
17(1), 43-56. Retrieved from http://revistas.ucm.es/index.php/ESMP/article/view/36944

Casero-Ripollés, A. (2014). La pérdida de valor de la informacion periodistica: causas y consecuencias
[The loss of value of journalistic information: causes and consequences]. Anuario ThinkEpi, 8, 256-
259. Retrieved from http://recyt.fecyt.es/index.php/ThinkEPI/article/view/29589

Cohen, B. C. (1983). The press and foreign policy. Westport, CT: Greenwood Press.

Dader, J. L. (2007). Del periodista pasible, la obviedad informativa y otras confusiones en el Estanco de
Noticias [The liable journalist, the information obviousness and other confusions in the Newsagent].
Estudios sobre el Mensaje Periodistico, (13), 31-53. Retrieved from http:/revistas.ucm.es/index.php/
ESMP/article/view/ESMP0707110031A

Deuze, M. (2006). Liquid journalism. International Communication Association & American Political Science
Association, 16(1).

Diezhandino, F. (2012). El eterno retorno [The eternal return]. In F. Diezhandino (Coord.), El periodista
en la encrucijada [The journalist at the crossroad] (pp. 3-24). Barcelona/Madrid: Ariel/Fundacion
Telefonica.

Ericson, R. V., Baranek, P. M. & Chan, J. B. (1989). Negotiating control: A study of news sources. Toronto:
University of Toronto Press.

Fernandez Constantinides, M. (2010). Una zanahoria para todos los conejos. El nacimiento de la
primicia: sobre el estatus social de una obsesion periodistica [A carrot for all rabbits. The birth of the
scoop: on the social status of a journalistic obsession]. Question, 1(18). Retrieved from http://perio.
unlp.edu.ar/ojs/index.php/question/article/view/529

Fuentes, C. (2006). ¢Es viable el periodismo investigativo? [Is investigative journalism feasible?] Cuadernos
de Informacion, (19), 70-75. Retrieved from http://www.redalyc.org/pdf/971/97117399011.pdf

Gahran, A. (2011). Why the ‘scoop’ mentality is bad for news. Knight Digital Media Center, 31. Retrieved
from http:/www.newsguild.org/12097

Gentzkow, M. & Shapiro, J. M. (2008). Competition and truth in the market for news. Journal of Economic
Perspectives, 22(2), 133-154. doi: 10.1257/jep.22.2.133

Grawitz, M. & Pinto, R. (1972). Méthodes des sciences sociales (Vol. 2) [Social sciences methods (Vol.2)].
Paris: Dalloz.

Gutsche Jr, R. E. (2010). Missing the scoop: Exploring the cultural and sociological influences of
news production upon college student journalists. In B. Franklin & D. Mensing (Eds.), Journalism
education, training and employment (pp. 63-77). New York & London: Routledge.

Kovach, B. & Rosenstiel, T. (2007). The elements of journalism: What newspeople should know and the public
should expect. New York: Three Rivers Press.

Lang, K. & Lang, G. E. (1966). The mass media and voting. In B. Berelson & M. Janowitz (Eds.), Reader in
Public Opinion and Communication (2nd ed.), (pp. 455-472). New York: Free Press.

Lehman-Wilzig, S. N. & Seletzky, M. (2010). Hard news, soft news, ‘general’ news: The necessity and
utility of an intermediate classification. Journalism, 11(1), 37-56. doi: 10.1177/1464884909350642

Lewis, J., & Cushion, S. (2009). The thirst to be first: An analysis of breaking news stories and their
impact on the quality of 24-hour news coverage in the UK. Journalism Practice, 3(3), 304-318. http:/
dx.doi.org/10.1080/17512780902798737

Leon Gross, T. & Blanco Castilla, E. (2009). Identidad editorial en la prensa nacional espariola:
Interrelacion con la agenda mediatica [Publishing identity in the Spanish national press: Interaction
with the media agendal. Revista Latina de Comunicacion Social, 12(64), 602-611. doi:10.4185/RLCS-
64-2009-848-602-611

Lim, J. (2011). Intermedia agenda setting and news discourse: A strategic responses model for a
competitor’s breaking stories. Journalism Practice, 5(2), 227-244. doi: 10.1080/17512786.2010.509184

Lim, J. (2013). Redefinition of online scoops: Online journalists’ personal and institutional responses to online
scoops. First Monday, 19(1). Retrieved from http:/firstmonday.org/ojs/index.php/fm/article/view/4839/3806

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO /7 ISSN 0719-367X

132



LAMELAS, M., PONT-SORRIBES, C. y ALSIUS, S. In-depth analysis of exclusives in the Spanish palitical journalism

Lopez Rabadan, P. & Casero A. (2012). La evolucion de la agenda mediatica espariola (1980-2010).
Un analisis longitudinal de la portada de la prensa de referencia [The evolution of the Spanish
media agenda (1980-2010). A longitudinal analysis of the cover of the press referencel. Revista
Latina de Comunicacion Social, (67), 470-493. Retrieved from http://www.redalyc.org/articulo.
0a?id=81923566020

Luhmann, N. (1995). Die realitdt der massenmedien [The reality of mass-medial. Berlin: Springer.

Mato Veiga, J. M. (2014). La muerte de la exclusiva: efectos de trasladar el periodismo a Internet [The
death of scoops. The unexpected consequences of doing journalism online]. Estudios sobre el Mensaje
Periodistico, 20(1), 195-210. Retrieved from http:/revistas.ucm.es/index.php/ESMP/article/view/45227

McCombs, M. (2004). Setting the agenda: The mass media and public opinion. Cambridge, UK: Polity.

McCombs, M. E. & Shaw, D. L. (1972). The agenda-setting function of mass media. Public Opinion
Quarterly, 36(2), 176-187. doi: 10.1086/267990

Oficina de Justificacion de la Difusion (OJD). Sigue la sangria de ventas en 2013, ‘El Pais’ y ‘El Mundo’ pierden
un 13% y ‘ABC’ un 15%. (n.d) [The sales bleeding continues in 2013, ‘El Pais’ and ‘El Mundo’ lost 13%
and ‘ABC’, 15%] [Web page] Retrieved from http:/www.prnoticias.com/index.php/prensa/209-ojd-
/20127516-0jd-sigue-la-sangria-de-ventas-en-2013-el-pais-y-el-mundo-pierden-un-13-y-abc-un-15

Parmelee, J. H. (2013). The agenda-building function of political tweets. New Media & Society, 16(3), 434-
450. doi: 10.1177/1461444813487955.

Phillips, A. (2010). Transparency and the new ethics of journalism. Journalism Practice, 4(3), 373-382. doi:
10.1080/17512781003642972

Pont i Sorribes, C. (2009). Conflictivitat comunicativa en episodis d’emergencia: Aproximacié a la
cobertura informativa i a la gesti6 institucional de I'esfondrament d’un tunel del metro al barri del
Carmel de Barcelona [Communicative conflict during emergencies. Media coverage and institutional
management regarding the collapse of the underground tunnel in the Carmel neighborhood of
Barcelonal]. Comunicacio. Revista de Recerca i d’Analisi [abans Treballs de Comunicacié], 75-86. Retrieved
from http://www.raco.cat/index.php/TreballsComunicacio/article/view/243000

Reinardy, S. (2011). Newspaper journalism in crisis: Burnout on the rise, eroding young journalists’
career commitment. Journalism, 12(1), 33-50. doi: 10.1177/1464884910385188

Ramirez de la Piscina, T., Gorosarri, M. Gz., Aiestaran, A., Zabalondo, B. & Agirre, A. (2014). Periodismo de
calidad en tiempos de crisis: Un analisis de la evolucién de la prensa europea de referencia (2001-2012)
[Quality journalism in times of crisis: An analysis of the evolution of the European reference press
(2001-2012)]. Revista Latina de Comunicacion Social, (69), 248-274. doi: 10.4185/RLCS-2014-1011

Salaverria, R. (2010). ;Ciberperiodismo sin periodistas? Diez ideas para la regeneracion de los
profesionales de los medios digitales [Cyber journalism without journalists? Ten ideas for the
regeneration of digital media professionals]. In F. Campos Freire (Coord.), El cambio medidtico [The
media change| (pp.236-249). Zamora: Comunicacion Social Ediciones y Publicaciones.

Santander, P. (2010). ;Medios y elite? ;Quién usa a quién? El rol politico de la comunicacién estratégica en
la relacion medios-poder [Media and elite: who uses whom? The political role of public relations in
media-power dynamics]. Cuadernos de Informacion, (26), 7-18. doi: 10.7764/cdi.26.8

Sylvie, G., Lewis, S. C. & Xu, Q. (2010). Values in Nordic newspaper editor decision making. Journal of
Media Business Studies, 7(2), 57-87. doi: 10.1080/16522354.2010.11073507

Tuchman, G. (1978). Making News: A study in the construction of reality. London / New York: Free Press.

Wimmer, R. D. & Dominick, J. R. (2006). Mass media research: An introduction. Belmont, CA: Wadsworth
Publishing Company.

Xifra, J. (2009). Media relations in Catalonia: A co-creational approach. Cuadernos de Informacion, (25),
83-92. doi: 10.7764/cdi.25.49

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO 7 ISSN 0719-367X

133



LAMELAS, M., PONT-SORRIBES, C. y ALSIUS, S. In-depth analysis of exclusives in the Spanish palitical journalism

ANNEX 1: SAMPLE CONTENT

1) Becerro, M. M. (2012, January 9). El dinero de los ERE también se us6 para comprar cocaina para los
gestores del ‘fondo de reptiles’. EL MUNDO (p. 19).

2) Benitez, M. (2012, January 9). Subvenciones de la Junta de Andalucia se desviaron para comprar
cocaina. ABC (p. 16).

3) Chicote, J. (2012, February 21). Felipe Gonzalez medio en la guerra de Libia con el primer ministro de
Gadafi (pp. 18 y 19). Retrieved from http://www.abc.es/20120221/economia/abcp-felipe-gonzalez-
medio-guerra-20120221.html

4) Rovira, I. G. J. (2012, March 5). El ‘niamero dos’ de Cultura se lucro con 193.000 euros de la ACM. EL
PAIS. Retrieved from http://ccaa.elpais.com/ccaa/2012/03/05/catalunya/1330910603_370246.html

5) Varios. (2012, March 15). Catalufia, tenemos un problema. ABC (p. 1), Editorial (pp. 18 a 20).

6) Barrena, X. (2012, March 19). El equipo de Trias vislumbra el nuevo Parlament en la plaza de las
Glories. El Periddico (pp. 2 y 3). Retrieved from http://www.elperiodico.com/es/noticias/barcelona/
equipo-trias-vislumbra-nuevo-parlament-plaza-las-glories-156088

7)Yoldi, J. (2012, March 22). Testigos del 11-M acusan a "El Mundo’ de presionarles para exculpar
a Zougam. El Pais (p. 20). Retrieved from http://politica.elpais.com/politica/2012/03/21/
actualidad/1332366527_749675.html

8) Canizares, M. J. (2012, March 23). Catalufia resucita un tribunal del ano 1934 para asumir un recurso
de casacion propio. ABC (p. 18). Retrieved from http://www.abc.es/20120323/comunidad-catalunya/
abcp-cataluna-resucita-tribunal-1934-20120323.html

9) Urreiztieta, E. E. & Inda, E. (2012, March 20). Investigan el piso marbelli de Ignacio Gonzélez. El
Mundo (p. 8).

10) Diaz, A. (2012 May, 7) El PSOE Prepara una mocion de censura en Extremadura para
enero. El Pais (p. 14). Retrieved from http://politica.elpais.com/politica/2012/05/06/
actualidad/1336323260_123880.html

11) Yoldi, J. (2012, May 11). El presidente del Supremo pasoé gastos de 20 viajes a Puerto Banus
en tres afnos. EL PAIS. Retrieved from http://politica.elpais.com/politica/2012/05/10/
actualidad/1336681515_718147.html

12) Pérez, F. J. (2012, June 6). Mdlaga desmonta la coartada de Divar. EL PAIS. Retrieved from http:/
politica.elpais.com/politica/2012/06/05/actualidad/1338925796_742423.html

13) Peral, M. (2012, June 12). Divar hizo 12 viajes al resto de Espana en cuatro afos por importe de
15.185 euros. El Mundo (p. 15).

14) Mars, A. (2012, July 2). La ministra de empleo difundié datos confidenciales sobre el ERE
del PSOE. El Pais (p. 12). Retrieved from http://politica.elpais.com/politica/2012/07/01/
actualidad/1341169957_025763.htm

15) Barbeta, J. (2012, July 5). CIU y PSC, a punto del pacto fiscal. La Vanguardia (p. 11).

16) Urreiztieta, & Inda. (2012, August 6). Interligare alquilé un piso en Génova, 15 que se pudo utilizar
para espiar al PP. EL MUNDO (p. 4).

17) Barbeta, J. (2012, September 23). El Parlament prepara una declaracion soberanista. La Vanguardia
(pp. 16 y 17). Retrieved from http://www.lavanguardia.com/politica/20120923/54350728166/
parlament-catalunya-pronunciemiento-soberanista.html

18) Precedo, & Fernandez, M. (2012, October 9). Un informe oficial destapa que Feijoo oculto
deéficit en 2010. EL PAIS (p. 14). Retrieved from http:/politica.elpais.com/politica/2012/10/08/
actualidad/1349726015_660982.html

19) Saenz, H. (2012, October 14). Nuevo ‘agujero’ de 38 millones en el ‘Govern’ balear. EL MUNDO (p. 20).

20) Santos, P. (2012, October 20). Rajoy usa el Falcon para ir al cierre de la campana gallega. El Periodico
(p. 18). Retrieved from http://www.elperiodico.com/es/noticias/politica/rajoy-usa-falcon-para-cierre-
campana-gallega-2230129

21) Garcia-Abadillo, C. (2012, October 29). El Gobierno crea una célula de crisis contra la
independencia. El Mundo (p. 5).

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO /7 ISSN 0719-367X

134



LAMELAS, M., PONT-SORRIBES, C. y ALSIUS, S. In-depth analysis of exclusives in the Spanish palitical journalism

22) Carlos E Cue, & Doncel, L. (2012, October 30). La Comision Europea asume las tesis de Rajoy
de una Cataluna fuera de la Union. EL PAIS (p. 12). Retrieved from http:/politica.elpais.com/
politica/2012/10/29/actualidad/1351541087_781524.html

23) Hidalgo, C. & Murnioz, P. (2012, November 4). La seguridad del Madrid Arena se encargo a porteros
de discoteca. ABC (p. 32). Retrieved from http://www.abc.es/20121104/local-madrid/abci-seguridad-
madrid-arena-encargo-201211040810.html

24) Garcia Gallo, B. (2012, November 5). El Ayuntamiento conocia desde 2010 los fallos de seguridad
del Madrid Arena. EL PAIS (p. 15). Retrieved from http://politica.elpais.com/politica/2012/11/04/
actualidad/1352060543_423950.html

25) E.G.S. (2011, November 12). Contra del desmantelamiento de la Princesa. Firmado, Botella.
EL PAIS Cuadernillo Madrid (p. 3). Retrieved from http://ccaa.elpais.com/ccaa/2012/11/12/
madrid/1352679963_633102.html

26) Inda, E. (2012, November 16). La policia vincula cuentas en Suiza de Pujol y Mas con la
corrupcion de CiU | Espana | elmundo.es. EL MUNDO. Retrieved from http:/www.elmundo.es/
elmundo/2012/11/16/espana/1353057898.html

27) Morcillo, C. P. & Muiioz, P. (2012, November 17). El caso de la financiacion ilicita de CDC estuvo dos
anos paralizado. ABC (pp. 18y 19).

28) Chicote, J. (2012, November 21). La Sindicatura de Cuentas de Cataluna «entierra» un informe sobre
el Palau. ABC (pp. 18y 19).

29) Guil, J., Mufioz, P. & Morcillo, C. (2012, December 4). “Le dices a Homs y a Oriol Pujol que
para matarme necesitaran mas”. ABC (pp. 18, 19, 20 y 21). Retrieved from http:/www.abc.es/
espana/20121204/abcp-dices-homs-oriol-pujol-20121204.html

30) Navarro, M. J. & Albalat, J. G. (2012, December 4). Bustos: “Diles a Homs y Oriol Pujol que para
matarme necesitardan mas”. EL PERIODICO DE CATALUNA (pp. 14 y 15). Retrieved from http://www.
elperiodico.com/es/noticias/politica/bustos-diles-homs-oriol-pujol-que-para-matarme-necesitaran-
mas-2265144

31) Garcia-Abadillo, C. (2012, December 9). Artur Mas rechazo la oferta del PSC para gobernar con su
apoyo. EL MUNDO (p. 6).

32) Morcillo, C. & Muiioz, P. (2012, December 12). De la Rosa acude a la UDEF para dar datos de las
cuentas de CiU. ABC (p. 22).

33) Inda, E., Urreiztieta, (2012, December 12). De la Rosa declara ante la UDEF sobre las cuentas de
Pujol. EL MUNDO (p. 4).

34) Inda, E. & Urreiztieta, E. (2012, December 18). Jordi Pujol Ferrusola llevaba bolsas con billetes
de 500 euros a Andorra. EL MUNDO (pp. 4y 5). Retrieved from http://www.elmundo.es/
elmundo/2012/12/18/espana/1355800398.html

35) Chicote, J. (2012, December, 19). Oriol Pujol consultaba con Artur Mas los negocios de la trama de
las ITV. ABC (pp. 20 y 21). Retrieved from: http://www.abc.es/espana/20121218/abcp-oriol-pujol-
consultaba-artur-20121218. html

36) Romero, J. M. (2012, December 23). Mandos policiales actuan al margen de la ley contra politicos
catalanes. EL PAIS (pp. 14 y 15). Retrieved from http:/politica.elpais.com/politica/2012/12/22/
actualidad/1356190958_900041.html

37) Barbeta, J. (2012, December 27). Puig deja Interior y va a Empresa. LA VANGUARDIA (p. 13).
Retrieved from http://www.lavanguardia.com/politica/20121227/54358336530/puig-deja-interior-va-
empresa.html

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO 7 ISSN 0719-367X

135



LAMELAS, M., PONT-SORRIBES, C.y ALSIUS, S. In-depth analysis of exclusives in the Spanish palitical journalism

ABOUT THE AUTHORS

Marcos Lamelas, He graduated in Information Sciences from the Universidad Autdnoma de Barcelona. He is
currently a Ph.D. candidate at the Universitat Pompeu Fabra of Barcelona and works as a journalist in the
digital newspaper EIConfidencial.com. He specializes in economic information and has worked as head of
the section of economy of the EFE agency in Catalonia.

Carles Pont-Sorribes, He is a Ph.D. and Professor in the Department of Communication of the Universitat
Pompeu Fabra of Barcelona (UPF). As a researcher, he specializes in the field of risk and crisis
communication, journalism and political communication and public opinion. He is author of several books
and articles in magazines specialized in the communication field. He is member of the group Research Unit
in Audiovisual Communication (UNICA).

Salvador Alsius, Is a Titular Professor of the Universitat Pompeu Fabra of Barcelona. His research has
centered in the field of journalism and more specifically in media’s ethics and quality. He has published
several books and has been lead investigator of national and European projects. Currently, he is Vice
President of the Audiovisual Council of Catalonia. He has an extensive professional career as journalist in
television (TV3) and in written press.

CUADERNOS.INFO N° 38 / JUNE 2016 / ISSN 0719-3661 / E-VERSION: WWW.CUADERNOS.INFO 7 ISSN 0719-367X

136





